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Artist Member SPotllght

Fran Carlm Mosaics

Could the beauty of Eureka
Springs, Arkansas rival that of
Coronado Island, California?

For Fran and Tom Carlin, appar-
ently it did. In 1991, Tom and Fran
Carlin were married and lived in
Coronado. Tom had a long career as a
deep water diver and boat captain and
Fran worked in city government in the
City of San Diego. Contemplating
their future, they began to feel that
Coronado just wasn’t the economical
place to curtail their work-life and
plan for retirement.

Fran’s birth in Mountainview (as
was her grandmother’s) along with
parents living in Holiday Island
sparked a visit to Northwest Arkansas.
While visiting Holiday Island and Eu-
reka Springs, Fran and Tom had their
“Eureka Moment,” deciding to move
to Eureka Springs.

“It was a natural for Tom who loves
water and nature,” explained Fran.
“And it allowed me to pursue my love
for art.”
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For several months in late 2009
and early 2010, visitors to the
Chamber’s Visitor Information
Center were greeted by a large
life-size panel of St. Francis of
Assisi in mosaic created by Fran.
Others may remember the St. Joan
of Arc mosaic panel at the Artery
in downtown Eureka Springs done
by Fran. Fran has exhibited for
several years in a row at the an-
nual White Street Walk during the
May Festival of the Arts. Her
mirrored tiled mirrors and picture
frames are very memorable.

Fran became interested in mosaic
about 20 years ago while working
with the San Diego city council. Her
supervisor was working with James
Hubble, a master of mosaic art and
all-around Renaissance man. Hubble
was prolific, creating mosaic inlay in
buildings of all types and sizes. While
volunteering at an elementary school
being built in Tijuana with Hubble
mosaic inlay, her mentor literally
handed her some
tile and a trowel and
put her to work on
the intricate mosaics
eventually laid in
the school. While
working off and on
building the school,
Fran began to teach
as well as create.

Fran took her
love of mosaic to
another level in
| 2000 with a trip to

_Ttaly (the epicenter
of mosaic.) There
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le’cter.

she took classes and watched and

learned from mosaic masters with
pedigrees reaching back 1,500 years
or more.

Fran shared information about her
techniques and materials.

“I don’t do elaborate drawings for
my subject work. I usually start with
an outline and fill in as I go. I use col-
ored mirrored glass, vitreous glass and
Smalti glass. Smalti is the holy grail of
mosaic; produced in Italy by hand as
far back as 15 centuries ago.”

Using mosaic tile cutters and a
“hammer and hardy” (anvil) Fran
shapes the tile pieces for her creations.
In addition to creating mosaic picture
frames, mirrors, vases, garden objects,
still-life and wildlife subjects, tables
and chairs, Fran receives a number of
commissions for kitchen and bath
counters and cabinetry.

Continued on Page 3
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WE NEED YOU! The commitment of the 2010 Greater Eureka Springs Cham-
ber of Commerce Board of Director’s, staff and volunteers is one that is unsur-
passed. Realizing the chamber benefits, I encourage you to spend time at the
Chamber to see all the things that transpire day to day. The four to five employ-
ees at the chamber have their hands full. If you have some time to volunteer we
appreciate your time. Thanks to Dan Mumaugh for stepping up to lead the Board
of Directors in some extensive workshops to create more opportunities for the
Chamber’s future. Dan served on the board for 3 years and we are happy to
have his assistance.

History of our Chamber; it has existed in one form or another since 1886. Sam
Leath, who founded Camp Leath (the present day site of Inn of the Ozarks) was
one of the prominent Chamber presidents in the past. The official incorporation
date of the Chamber is 1972. First use of the trademark Eureka Springs Chamber
of Commerce was 1975. I am proud to help continue the tradition.

Our membership drive is an ongoing process. Encourage your friends to get
involved by joining the Chamber. The membership committee is being headed
up by George Purvis and Allen Huffman. They revitalized the Chamber’s Busi-
ness After Hours which is scheduled for the first Thursday of each month. Join
us at any of the scheduled events and contact them if you would like to host an
event at your business.

Ad sales have kicked off for the Chamber’s informational guides that go out
to all the many visitors that are planning to visit Eureka Springs. The Board of
Directors is working hard to maximize your opportunities to participate in these
publications by offering a 5-10% discount if you purchase your ad and pay in
full by the end of July. Time is going by quickly so make sure that you contact
Debbie or Lisa at the Chamber for your advertising needs.

I hope your business is prospering and that you are having a wonderful sum-
mer season. Please let me know if I can be of assistance. Have a great day!

— Tanya Smith, Chairperson
Greater Eureka Springs
Chamber of Commerce

tanya@turpentinecreek.org
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Fran Carlin Mosaics
Continued fro Page 1

Fran also teaches mosaic in her stu-
dio located behind her residence on
King Street. The large, bright and
warm studio is in a converted carriage
house. Entering the studio, one is
struck with the color of the stored tiles
and tile pieces throughout the studio

surrounded by various completed and
works-in-progress. On a work bench
was an intricate mosaic in need of re-
pair that had been salvaged from a res-
idence and looked to be
middle-eastern or Ottoman in origin.
Another work that caught my eye
was a piece exhibiting a slightly non-
standard technique. Vitreous glass had
been affixed to a pane of glass in an

attractive design, then grouted and the
work framed. The effect was to give
the piece an appearance of being
stained glass, but without the lead and
metal solder between the tile pieces.
Fran will be going to Italy in the fall
to obtain more Smalti tile. I would like
to be a fly on the wall when the Cus-
toms agent opens Fran’s suitcase and
finds all those colorful loose tiles.

Member Spot!ight

Black Jack — Scooters and Retro in Eureka Springs

In the years leading up to the
establishment of Black Jack, Phillip
and Latosha Thomas, of Tulsa,
connected with friends who frequently
vacationed on Table Rock Lake.
Phillip and Latosha, like so many
other residents, fell in love with the
people and Mother Nature’s offerings
in Eureka Springs. After Phillip’s
lengthy career with AT & T, The
Thomas family realized their dream of
moving near Eureka Springs, building
a 4,000 square foot log home on Table
Rock Lake near friends and family.

Phillip, seeing a void in the scooters
for tourists market, plowed ahead and
returned scooters to the attractions mix
of Eureka Springs. Phillip ran all the
traps with the city, the police, and his
insurer, resulting in a rigorous training
and performance requirement before
letting anyone ride one of his scooters.

According to Phillip, “These are
great little four-stroke scooters. They
can go most anywhere and are a lot
of fun. I am very aware of my
responsibility to my riders and other
traffic, so we are very thorough in
explaining the rules and requirements.
I have been known to ride another
scooter along with a new client for an
hour or more just to make sure they
are comfortable and proficient in
operating the scooter.”

Phillip reports that the scooter
business is pretty brisk. “I just wish
we had some two-seaters. We have a
big demand for two-seaters. Not
everyone is comfortable operating
solo.”

In addition to renting scooters,
Phillip and associates build custom
trikes. Some of his works are on
display at the store.

Latosha’s tal-

A ented family in-
stilled a love of the
visual arts that
translated in to the
emerging gallery
inside the Black
Jack store. Upon
entering the store
¢ you will find a
variety of jewelry,
craft creations and
artwork from local
artists. Many of
the creations will
appeal to those
who enjoy the
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cultural icons of the 1960’s and 70’s.
A trip to the bottom floor reveals a
“blacklight” room full of recently
completed paintings reminiscent of
Peter Max and “Yellow Submarine”
cover-art.

Both Phillip’s and Latosha’s love
of music also carried over to the
inventory of Black Jack. Phillip
previously owned interest in a vinyl
record store in Tulsa with over
200,000 vintage records. You will find
vintage Sun Records, Elvis, Ray
Charles, B.B. King and Michael
Jackson 45°s and albums. During my
visit, an old 78 playing classical
music revolved on a vintage turntable
contrasting with the “hippie” jewelry,
incense and “The Doors” album
stacked on a shelf.

Phillip recently completed an
outdoor patio area adjacent to the
caboose on the property and roofed it.
Plans are to create an outdoor bistro
area with musical stage. They will be
serving adult refreshment along with
simple salads and soups in a bread
bowl prepared in the newly renovated
caboose.

“Look for me, my friends and
family on the stage playing music.
We grew up with and love rock-a-
billy, and you’ll just never know when
a jam session might break out,”
warned Phillip.

In the mean-time, Phillip, Latosha
and their daughter and son say that
the best way to see Eureka Springs is
definitely on a scooter.
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Chamber Leadership

Board of Directors

Tanya Smith, Chair
Turpentine Creek Wildlife Refuge

253-5083 e tanya@turpentinecreek.org

Diane Murphy, Vice Chair
Century 21 Woodland Real Estate
253-7321
diane @buyeurekasprings.com

George Purvis, 2nd Vice Chair
Cornerstone Bank
253-2265 (work)
gpurvis@cstone.net

Doug Hausler, Treasurer
Keels Creek Winery & Art Gallery
253-9463 (work) 253-7658 (home)
doug@Xkeelscreek.com

Allen Huffman, Director
Arvest Bank
253-8275
j-allenhuffman@gmail.com

Don Cooper, Director
Can-U-Canoe
253-5966

Lisa Knapp, Director
Spring Street Overlook
363-9323
sales@eurekaclockcompany.com

Terry McClung, Director
Amish Collection
253-2424 (work)

amish@cox-internet.com

Jim Nelson, Director
Nelson Leather
253-4314
jamesandrewnelson@mac.com

Melodye Purdy, Director
The Purdy Art Company
244-5120
purdyartco@earthlink.com

Zeek Taylor, Director
Artist
253-9318 e zeek.taylor@cox.net

RoAnna McDaniel,
Immediate Past Chair
479-981-2015
roannagmcdaniel @ gmail.com

Social Networki ng

Whether you Tweet (http://twitter.com/ESARChamber) or you Facebook

(http://www.facebook.com/pages/Eureka-Springs-AR/The-Greater-Eureka-

Springs-Arkansas-Chamber-of-Commerce/259864270412 7ref=ts&v=wall)
Social Networking lets us connect with people all over the world. You can find

posts about Eureka Springs on both of these sites. From photos of ominous skies
to what’s happening in town, we are letting the world know we are here and
ready to welcome them to our beautiful city. Take a look for yourself!

Here’s a sample from May 27:

The Greater Eureka Springs. Arkansas Chamber of Commerce Eureka has a few
of the “biggest, tallest, only, best, rated attractions in the world.” Thorncrown
Chapel — 4th best architectural of 20th century — World’s tallest tuned wind-
chime — World’s largest private big cat refuge, tallest Christ Statue in N Amer-
ica — Only church entered thru bell tower — Hotel with 7 ground floors and
many more.

Jill Donnelly Pope likes this.

Jill Donnelly Pope
I have been to all of these and they are awesome!
May 27 at 3:35pm

And another from June 6:

The Greater Eureka Springs, Arkansas Chamber of Commerce’s Photos —
Only in Eureka — Clouds in the Sky

Location: Visitor Information Center — The Village at Pine Mountain

Added about a month ago - Comment - Like
Zeek Taylor
Fab photos!

Publication Sales

Publication sales for the 2011 Visitor and Wedding guides have begun and
contract deadlines are fast approaching. Debbie Coleman (debbie@eureka
springschamber.com) and Lisa Liggett (lisa@eurekaspringschamber.com) are
available to visit with you to secure your ad space in these guides. Don’t miss
your opportunity! Remember...not only are thousands of these publications
mailed out to future visitors, brides-to-be and groups, they are also available for
viewing online to hundreds of thousands of potential customers, via the Cham-
ber of Commerce’s web site. Let them know you are here and ready to welcome
them to Eureka Springs...and especially to your business. If you have any ques-
tions...or would like to schedule an appointment, call 479-253-8737.
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From the President

I think it’s official. According to
newspapers and television programs,
pundits are reporting consumer
confidence at an all-time low resulting
in a challenging tourism market in the
Eureka Springs area.

I sincerely believe that the economic
situation is not hopeless nor are we
helpless in the face of these difficult
times.

In order to not only survive but
prosper in the coming months, we
need to remember a few basic business
imperatives.

One of these imperatives is to use
your membership in the Chamber of
Commerce as an everyday tool to
connect customers to your business.

The Chamber staff at the Visitor
Information Center is dedicated to
providing guests in Eureka Springs
with quality, accurate and targeted
information that serves the needs of
that visitor and drives business to our
members. During the season, the staff
makes 150-200 dining, shopping and
attraction referrals daily and 400-500
lodging referrals monthly.

About half of the clientele we consult
with are very detail oriented. It is
not untypical for our guests to
inquire about the source of
ingredients used in the preparation
of a restaurant’s meals, the play list
of a music show or the temperature
of the water during a canoe trip.
The more information we have to
share with our guests, the better

we can connect them with your
business and serve them and you.

Use the Chamber as a marketing
tool. If you are a restaurant, make
sure the Visitor Information Center
has copies of your menu. We are in
the process of putting together a
master on-line archive of restaurant

menus for access by visitors and for
easy updating of menu books
maintained by many member lodging
establishments.

It you are a lodging establishment,
make sure you develop a habit of
calling in your vacancies so we can
help fill them. The best time to call is
on a Monday or Tuesday. That gives
the staff a better chance of directing
calls to address your vacancies. Hint:
put a post-it note on your reservation
book or computer to remind you to
“Call the Chamber with Vacancies!”
If you are a retail store, make sure
we know about sales and new product
lines. There are many instances where
visitors are looking for particular
brands, lines or even specific products.

If you are an attraction, we’re selling
ten different attraction tickets with a
good degree of success. We’re accept-
ing nicely framed posters of attractions
to display in the center to pique the in-
terest of visitors and remind them of
all the fun things there are to see and
do.

Another imperative is to network.
We all need to be aware of the many
shopping, dining, lodging and
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attractions
options in
Eureka Springs.
I encourage all
members to
participate in the First Thursday of
the Month Business After-Hours.
Many of your fellow members attend
and it is a good opportunity to find out
how everyone is doing and what is
working.

Lodging businesses should get a
supply of the Attractions Map
assembled by the Chamber. This is

a good tool for front desks to use in
helping visitors plan their stay and
acquaint them with the many things to
do and see while in Eureka Springs.
The CAPC publishes a mini-guide for
restaurants that is very handy for
lodging and attractions. I encourage
lodging to update their Chamber
supplied menu books as well. It goes
without saying that plenty of Eureka
Springs Visitor Guides, Wedding
Guides, Group Tour Planners and
Retirement and Relocation Guides
should be on-hand as well.

In a perfect world, anyone and
everyone who works in the tourism
industry in Northwest Arkansas would
be able to testify first-hand about
each of the attractions in the area
by visiting each one. But we can
all make an effort to experience as
many of the attractions as we can
so we can speak positively and
authoritatively about them.

If you believe the talking heads on
the TV and “experts’ writing in the
newspapers, we are in for a tough
year. I can guarantee a tougher
year than need be, if we don’t
practice the basics of doing what
we can to help each other be
successful.
— Jeff Feldman
Your President/CEO



